
Sales T r e n d s
MacKay & Co’s MacForecast puts N .
American Class 8 demand at 195,000 units for
’03, up from 163,000 for ’02. Class 6 & 7: 150,000
vs. 126,000 this year. “We have felt for some
time that the reluctance to purchase Class 8
trucks with the ‘new’ engines would diminish –
and we’re seeing this start to happen,” says Stu
MacKay. “The primary challenge, as we see it,
will be the potential reluctance of the truck man-
ufacturers & their primary component suppliers
to ramp up build schedules.” He expects sales
comeback to start late in 1st quarter. 

3rd quarter Class 8 utilization was 90.3%,
up 0.5 point from a year ago & the first time
since 3rd quarter ’89 that it topped 90%, accord-
ing to MacKay survey. All but agriculture & pri-
vate fleets reported gains. Class 7 utilization was
84.8%, down from 86.9% a year ago; Class 6,
84.7%, same as last year; trailer, 86.5% vs. 86.9%.
Contact: MacKay & Co., (630) 916-6110.

1st quarter ’03 will be “extremely weak”
due to pull-ahead buying in ’02, says Chris
Brady, Commercial Motor Vehicle Consulting.
But already-improving vehicle utilization plus
freight growth could push U.S. retail Class 8
sales to 161,900 for the year vs. 147,000-148,000
in ’02. Class 6&7 U.S. retail: 121,400 this year &
next. Reasons for flat medium truck market:
most are in private fleets & low profitability is
prompting companies to put off equipment
spending; budget deficits will force state & local
govts to extend replacement cycles. Trailer mar-
ket is already improving, says Brady, Forecast:
175,000 next year vs. 133,000 for ’02. Contact:
CMVC, (516) 869-5954. 

Impact of EPA ’02 engines is still a fog over
the market, making sales data hard to read, says
Newport economist Jim Haughey. Oct. retail
Class 6-8 truck sales totaled 24,819 units, up
2,400 from Sept. (800 after seasonal adjust-
ments) and slightly above monthly average for
the previous 6 months. “We still expect a notice-
ably weaker 4th quarter sales, with postponed
sales made up in the winter & spring.” That
means that ’02 Class 6-8 sales will be 5% below
’01, then pick up as much as 25% next year.

Caterpillar says it will have fewer & shorter

layoffs than previously expected, thanks to
improved 4th quarter demand for on-highway
truck engines. Company says the market “con-
tinues to be extremely volatile” & there may be
some engine and fuel systems plant shutdowns
in early ’03, but it’s too soon to speculate on
number & extent.

Rebound in trailer sales is under way, s a y s
Economic Planning Associates. Latest manufac-
turer survey puts 3rd quarter shipments at
38,450, up 9.6% from 3rd quarter ’01 & the first
year-over-year advance since early 2000. Van
shipments were 27,850, up 9.6%, led by 35%
gain in insulated trailers. Non-van totaled 10,600,
up 9.5%. Company expects improving trailer
environment to spill over into ’03, marking the
start of an up cycle extending into ’07. Contact:
Economic Planning Associates: (631) 864-4900.

Executive Vi e w p o i n t
The real post-Oct. issue for truck & compo-
nent manufacturers isn’t just performance of
EPA ’02 engines, but who can deliver the fuel
economy & low maintenance options to help off-
set increased cost of operation, says Kenworth
Gen. Mgr. & Paccar VP Bob Christensen. 

Recent Kenworth “Partners in Success”
program brought 90 fleet mgrs. face to face with
truck, engine & component engineers to test &
discuss the new engines. “When you get down
to the technical aspects of what’s occurred, peo-
ple begin to feel a little more comfortable,” he
says. “I don’t think they’re afraid to buy, but no
one wants to be first.” Conversation quickly
moved from whether or not there would be
degradation of fuel economy to what they could
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do to make it up, he says. “I think the sales equa-
tion moving forward is what we as manufactur-
ers can do to help customers offset that fuel
economy loss in their cost of operation.”

Christensen says they expect the ’03 m a r-
ket for Class 8 trucks to be “a tale of two halves”
– a weak 1st half & strong 2nd, with N. American
industry sales for the year totaling some 160,000,
about same as ’02. Softness in highway tractors
should be offset some in vocational segments,
like construction. 

Class 7 sales are forecast at 100,000 units
next year vs. 85,000 for ’02. Kenworth, he says,
has done well in that market this year – especial-
ly among customers looking for long-life chassis
for reefer or other specialty applications that
require expensive bodies. Used-truck market is
good. Some Kenworth products, such as W900L
& T800 are in limited supply and “commanding
values we’re proud of,” he says. 

Freight T r e n d s
Booming auto sales pushed freight v o l u m e
to 5% annual growth pace, but normal auto sales
should put freight growth back to about 1.5% –
the same as first half ’02, says Newport’s
Haughey. Outlook remains at 4% growth in ’03,
starting slower, then accelerating through the
year. Good sales typically grow faster than ser-
vices in typical business expansion, he says, so
freight demand will likely grow faster than GDP.

Consumer spending was steady or slightly
up in Oct. after Sept. drop. “Consumers took a
break after splurging on new homes, mortgages
& cars earlier in the summer,” Haughey
explains. “War fears also tempered confidence
for big purchases.” Personal income continues
to rise & mortgage refinancing – which gives
consumer cash for spending – hit record levels in
Oct. Weekly chain store sales, new unemploy-
ment claims & intermodal rail freight all
improved during Oct. & Nov.

Economic growth expected to be about 2.5%
in 3rd quarter, down some from 3.1% for 2nd
quarter. ’02 quarterly growth should average as
much as 3.5%, Haughey says. But that’s not
enough to absorb much of current surplus labor
& capacity, so sellers will continue to be
restrained by depressed confidence through
most of ’03.

Heavy construction should get a boost from

record $3 billion worth of transportation-related
projects awarded in Sept. American Road &
Transportation Builders Assn. says total value of
highway, bridge, rail, airport & dock/wharf con-
tracts this year is up 6.1% from last year – due
mainly to strong 1st & 2nd quarters. Contact:
ARTBA, w w w . a r t b a . o r g .

R ates & Costs
Less-than-truckload freight rates rose 0.7%
in Oct., truckload rates were up 0.5%. Haughey
says it’s hard to determine how much of the gain
was due to freight volume increases, since carri-
ers got rate boosts to cover higher fuel & equip-
ment costs. Current trend indicates 4%/year for
LTL & 2.5% for TL – or average monthly rate
gains of 0.3% for LTL & 0.2% for TL. 

Diesel prices expected to average $1.40-
$1.45 through winter, but they’re vulnerable to
cold weather and crude oil shipping disruptions,
Haughey warns. Recent pickup in OPEC supplies
may be a precaution against shipping disrup-
tions as showdown with Iraq nears. If so, he
says, it will be reversed early next year when dis-
ruptions end or have failed to occur. Lower
crude prices were partially offset at pump by
cold start to Northeast & Midwest heating sea-
son. Inventories have met demand so far, but
reserve is used up & natural gas prices are high
enough to make heating oil more attractive. 

Other OPEC countries, as well as Mexico &
Russia, will likely fill any oil supply gaps caused
by Iraq conflict, says Martin Labbe, Martin Labbe
& Assoc. “It’s in OPEC’s best interest not to have
the world’s economies suffering more than they
already have because they’re as invested in the
rest of the world as they are in their own coun-
tries.” A frigid winter could hurt diesel prices, but
Labbe doesn’t expect a big problem there either.

Higher employment & growing freight
demands will put pressure on driver wages. So
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will tougher screening rules & even stepped-up
security measures which could lead to frequent
delays that cut into driver miles & pay. With
higher costs squeezing profits, rates have to go
up, Labbe says. “The key to survival is to truly
understand your costs.” 

Industry consolidation & reduced capacity
has helped boost rates. Driver shortage, inability
to get insurance & stricter finance requirements
are barriers to entry for new companies. Labbe
says we continue to add more carriers than we
lose, but the shift is to very small or very large.
“When you add up the numbers, there are more
carriers, but the concentration is moving to the
larger carriers.”

F i na n c i a l s
ArvinMeritor posts $41 million profits o n
$1.7 billion sales for its fiscal 4th quarter ending
Sept. 30 vs. $1 million loss on $1.6 billion 4th
quarter ’01. Commercial Vehicle Systems sales
were $612 million, up 21% from a year ago;
operating margin was 5.2% vs. 1.8%. Full year
net income was $107 million, including one-time
charges, vs. $52 million fiscal ’01. Sales were
$6.9 billion vs. $6.8 billion. Company expects N.
American Class 8 truck production to decline 4%,
to 161,000 units in FY ’03.

Paccar posts 3rd quarter profits of $128.9
million on sales of $2 billion vs. $39.4 million on
$1.5 billion for 3rd quarter ’01. N. American pro-
duction was up 60% from year ago, due to “pull-
forward” buying to avoid EPA’02 engines.
President David Hovind says 4th quarter could
be unfavorably impacted by pull-forward buying,
higher fuel prices & slow growth of gen. freight.
European heavy duty truck sales are down 10-
15% industry-wide but Paccar’s DAF boosted
market share to over 12%.

DaimlerChrysler 3rd quarter net profits
were $764 million, down 22% from year ago.
Revenue was $35.9 million, up 1%. Commercial
vehicles had operating earnings of 143 million
euros, up from 18 million. Freightliner LLC
President/CEO Rainer Schmueckle says they
were profitable 2nd & 3rd quarter and expect a
small operating profit in ’03 despite “much
weaker market conditions.” Company
announced cutbacks at Cleveland, NC, St.
Thomas, Ont., & Santiago, Mexico plants and
one-week shutdowns at Cleveland & Mt. Holly,
NC.

Alliances &
A c q u i s i t i o n s
ArvinMeritor ups its stake in Mexican joint
venture with Quimmco to 50/50 partnership.
Name will be changed from Dirona to Sistemas
Automotrices de Mexico. ArvinMeritor to take
primary engineering, marketing & sales role in
Mexican OE & aftermarket for Dirona, Sudisa &
Meritor branded axles, air brakes & drivelines for
medium & heavy trucks & trailers. ArvinMeritor
to sell off-highway axle business to AxleTech
International, an affiliate of Wynnchurch Capital
Ltd. Sale includes plants in Oshkosh, WI, as well
as France, Brazil & Korea. 

Pilot Travel Centers buys Williams’ 60 retail
travel centers for $190 million cash. Housby and
Taylor & Martin form new venture, VOCON, to
remarket used vocational construction trucks.
TMI-TripPak & PeopleNet to jointly develop
electronic document transfer system. E n t e r p r i s e
Data Management to integrate its Datalliance
vendor managed inventory solution with
Karmak’s Legend business info system. 

Eaton buys Dana’s Boston Weatherhead
d i v . HammerBlow Towing Systems buys Dana’s
Tekonsha Towing Systems. G o d w i n
Manufacturing buys R/S Truck Body. S a f e t y
V i s i o n buys Repair All Electronics. American
Capital Strategies invests $5 million in P h i l l i p s
& Temro Holdings. 

New Communications Group, publisher of
Canada’s Today’s Trucking and h i g h w a y S T A R,
buys Truck World trade show from Ontario
Trucking Assn. Truck World is Canada’s largest
truck show with approx. 12,000 attendees & 465
exhibitors. GE Fleet Services buys W e l l s
Fargo Fleet Services.

New & Expa n d e d
B u s i n e s s
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BorgWarner Cooling System named p r e-
ferred supplier of on/off fan clutches, viscous fan
drives & polymer fans on N. America produced
I n t e r n a t i o n a l trucks. C h e v r o n T e x a c o G l o b a l
Lubricants named exclusive coolants/antifreeze
supplier for Ryder System’s T r a n s p o r t a t i o n
Services div. H o o k u p . c o m switches from auc-
tion to classified platform, offers listings on eBay
Motors. TravelCenters of America to expand
TripPak drop box placements. 

PeopleNet Communications to provide f l e e t
tracking & communications to S m i t h w a y s u b-
sidiary East West Motor Express and to
Foodliner Inc.’s 490-truck fleet. Perishable
Distributors of Iowa to equip 70 trucks with
X A T A ’ s OpCenter fleet management systems &
2-way satellite communications. J Schugel
Trucking converts 600-unit fleet to A e t h e r
S y s t e m s ’ MobileMax vehicle tracking & mes-
saging systems. 

Hyundai/DaimlerChrysler joint venture t o
introduce mid-size Hyundai truck in U.S. early
next year. Autocar adds Caterpillar 3126E
option for Xpeditor WX series trucks. 

T r a n s i t i o n s
Western Star production moves f r o m
Kelowna, B.C. to Portland, OR. “Stars” will share
assembly line with Freightliner Coronado &
severe-duty Freightliner FLD120s built for U.S.
Army. 40% of parts still sourced in Canada. 

Hyundai & DaimlerChrysler start c o n s t r u c-
tion of new commercial vehicle engine plant at
Hyundai’s Chonju Commercial Vehicle Plant in
Korea. E a t o n to close truck transmission opera-
tion in Kalamazoo County, MI, transferring pro-
duction to Greenfield, IN. N a v i s t a r
I n t e r n a t i o n a l exits Brazilian truck market due to
delay & possible cancellation of ’98 agreement
to provide F o r d with V6 diesel engines for pick-
ups, vans & SUVs. W a b a s h to invest $2 million
in new flexible assembly line at Lafayette, IN,
plant to produce aluminum & DuraPlate trailers. 

L a b o r
International Truck & Engine UAW workers
OK new 5-year labor agreement, including new
health plan with higher employee participation,
more overtime flexibility for company & raises
for current employees, but lower base rate for

new hires. Workers at Freightliner LLC’s St.
Thomas, Ont., Sterling plant vote to join
Canadian Auto Workers union. Lufkin Industries
workers at Lufkin, TX, plant ratify 3-year con-
tracts, ending work stoppage. UAW sues Paccar
for $3.5 million in lost pay over lockout at
Madison, TN, plant.

A f t e r m a r k e t
New online parts management system f o r
Freightliner, Sterling & Western Star dealers
developed by i2 Technologies uses advanced
forecasting techniques to predict customer
demand & track dealer inventory.

Fleets buy 25% of replacement parts f r o m
truck dealers vs. 15% in ’78, according to Heavy
Duty Truck Maintenance in the USA study spon-
sored by Heavy Duty Manufacturers Assn.
Owner-operators buy 38% of parts & services
from dealers vs. 28% in ’78. Warehouse distribu-
tor & jobber share fell from 44% to 32% in last 23
years. Contact: HDMA, (919) 549-4800.

E m i s s i o n s
Low-emitting diesel technology has clean-air
advantages over natural gas, at least for school
buses, says Southwest Research Institute.
Research presented to SAE found that natural
gas bus exhaust had higher levels of 6 out of 41
toxic air contaminants listed as present in diesel
exhaust by Calif. Air Resources Board. SwRI did-
n’t find 21 of the 41 in exhaust of a conventional
diesel, a low-emitting diesel, or the natural gas
engine. “The fact that the contaminants were
missing casts doubt on previous statements
about diesel toxicity,” says Dr. Charles Lapin,
toxicologist & co-author.

Caterpillar petitions U.S. Court of Appeals
to overturn EPA certification of Cummins ’02
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engines. Company says Cummins engine uses
illegal “defeat devices” that become disabled
during normal highway driving. U.S. District
Court said the certification issue was outside its
jurisdiction. Detroit Diesel says MBE 4000
engines will be certified for ’04 and ’07 – despite
rumors to contrary. 

Cummins Westport gets $477,000 f u n d i n g
from U.S. Energy Dept. to improve heavy duty
vehicle fuel pump & storage technology for liq-
uefied natural gas. Westport Innovations gets $1
million grant from Canadian govt. to demon-
strate technical & economic feasibility of natural
gas engine technology for heavy trucks.
Southwest Research Institute offering heavy-
duty diesel engine benchmarking program for
’02 models. Contact: SwRI, w w w . b e n c h m a r k-
i n g . s w r i . o r g. 

General Dynamics C4 Systems delivers first
fuel cell-based auxiliary power unit to SunLine
Transit Agency. 5kW power unit acts as battery
charger to electrify A/C & other utilities when
tractor is parked. Project is part of 21st Century
Truck govt/industry collaborative aimed at devel-
oping technologies to cut emissions & fuel use
by heavy trucks & buses.

T e c h n o l o g y
Market for commercial vehicles was $ 7 7 1 . 3
million in ’01, should hit $2.1 billion by ’08, says
Frost & Sullivan. New applications will need to
address specific needs of diverse markets rang-
ing from emergency services to private fleets,
analysts say. Customized products coupled with
comprehensive marketing campaigns will raise
awareness. Development of hardware that works
with different communications platforms should
make products more competitive. Contact: Frost
& Sullivan, w w w . t r a n s p o r t a t i o n . f r o s t . c o m.

H o n o r s
The Midnight Trucking Radio Network w i n s
Best News/Talk/Call-In Show at annual Press
Club Katie Awards. Owned/operated by
ABC/Walt Disney, MTRN is an affiliate of
RoadStar Radio News. 

P e op l e
Wayne Krzysiak to vp, worldwide sales & distri-
bution, International truck group, from vp/gen.
mgr., parts operations. He is succeeded by J a c k

A l l e n, former vp/gen. mgr., Blue Diamond Truck.
Mark Stasell moves to Blue Diamond vp/gen.
mgr. position from product development vp P h i l
C h r i s t m a n, former core engineering & product
support vp, succeeds Stasell.

Walt Weller to marketing director, commercial
systems, Goodyear commercial tire div., from
president/managing dir., Bridgestone/Firestone
de Mexico. Salvatore Miscio to Federal-Mogul
western regional sales-heavy duty sales mgr.,
from marketing mgr., heavy duty sales, N.
America aftermarket. Holland USA names D o u g
D o r n product marketing mgr., Rob Eldridge
national fleet accounts mgr. Frank Buscemi t o
public affairs mgr., ZF Group N. American
O p e r a t i o n s .

Bill Cummins to Autocar sales mgr., Canada.
Hyundai Translead names Bob Hawkins n a t i o n-
al sales dir., southern region; Mark Radosh
national sales dir., western region. D a v i d
R e w e r s to sales vp, Fleet One, from Comdata vp.

Robert Craig Overs to COO, Tech International,
from CFO. Les Mawson to gen. mgr., Tech
International N. American operations. L i n d e n
L u n d b e r g to national sales mgr., Transportation
Safety Technologies’ Eagle Eye products, from
regional sales mgr. Adnan Hiros to senior
account engineering mgr., Transportation
Technologies Industries, from engineering mgr.-
R&D, TTI Imperial Group.

Dennis Slater to president, Assn. of Equipment
Manufacturers. He was president of the
Construction Industry Manufacturers Assn. until
its merger with Equipment Manufacturers
Institute earlier this year, when he was named co-
president of new AEM. Former EMI president &
AEM Co-President Emmett Barker will leave
organization at year-end. Died: Former Eaton
marketing exec Richard Tooker, 67.
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